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Consumer behaviour continues to change and online spending 
using debit and credit cards continues to grow. Commoditization 
of personal computers, access to information and online 
purchases 24 hours a day have driven this change. Add to this a 
proliferation of smartphones and tablets and the consumer has 
more power and convenience while on the move than ever before.

Research shows that the number of unique mobile device users 
has grown to 5.11 billion users, up by four percent year-on-year 
with a majority using smartphones [1].  That’s two-thirds of the 
world’s population, up 100 million in the past year. And mobile 
phones now account for almost half the time that people spend 
on the internet.

DRIVING 
DIGITAL 

INNOVATION

Changing consumer purchasing habits brings new challenges that require 
new innovations and reviews of debit and credit cards. Card issuers, 

including private label providers and card schemes, merchants, acquirers 
and third-party payment service providers have all had to act quickly to 

offer their customers choice, convenience, security and protection.

[1] https://wearesocial.com/blog/2018/01/global-digital-report-2018
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(Image 1:  Mobile Users vs. Mobile Connections – Hootsuite & We are Social 2018)
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In the early 1990’s new security advances 
supported and replaced traditional magnetic 
stripe signatures when EMV chip and PIN card 
technology became mainstream in Europe. For 
the first time, consumers’ money was safe when 
their cards were lost, thanks to the introduction 
of Chips and Pins. In 2000s, the mobile wallet 
sprung from the evolution of smartphones 
and tablets and became a means of carrying 
the traditional plastic card in a digital form 
on a mobile device. By “plastic card”, most 
people naturally think of a credit or debit card, 
but loyalty and travel cards are popular too, 
especially for private label providers.

The breakthrough year for mobile wallets 
occurred in 2014 when Apple launched the 
iPhone 6, the first Apple device to support 
NFC technology, following Android devices by 
several years. The mobile wallet is possible 
today because of advancements in data 
transmission technologies such as NFC (near 
field communication) and Bluetooth. These 
wireless technologies were instrumental in 

disrupting the payments landscape. Apple Pay, 
Samsung Pay and Android Pay all leverage NFC 
as part of their digital wallet offerings. Today, 
mobile wallets allow consumers to make and 
receive payments using their mobile devices. 
As the number of devices increase, so do 
wearables and even household appliances as 
the Internet of Things (IoT) enters the arena.

The success of the mobile wallet is 
dependent on consumer adoption and 
merchant acceptance.

One limiting factor is that merchants are 
dependent on the readiness of point-of-sales 
(POS) terminals to tackle contactless payments. 
Consumers are concerned about security and 
ask “How secure is the transaction and what 
happens if my device is hacked or lost?” For 
merchants, the attraction of customizing card 
offerings through private label providers offers 
a means for branding and marketing efforts to 
stand out from the crowd. 
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According to the World Payments Report 2018 [2], non-cash 
transactions are expected to grow at a compound annual growth 
rate (CAGR) of 12.7% between 2016 to 2021.

It is safe to say that the global payments landscape is evolving at 
a rapid rate and with the globalisation of eCommerce it is moving 
faster toward completion.

Whilst the banking industry is challenged and has coped 
with legacy issues that impede their ability to react, digital 
transformation is underway, especially in the world of consumer 
finance. Today, consumers demand an easy, seamless experience 
when purchasing goods and services using mobile payments. 
Digital transformation isn’t a “nice to have” for the financial 
services sector, it’s crucial. Customers expect their banks, 
insurance firms, and credit card schemes to keep pace with 
demands and expectations of security and trust, along with low-
cost and efficient offerings. 

Financial crime has always been with us and criminals will  
continue targeting the weakest link in the chain. In the days of 
bricks and mortar, the vulnerability was often the branch teller, 
but with technology advancements the consumer has become 
the target. Credit card fraud and account hacks have become 
commonplace today. And as the financial services industry acts 
quickly to improve security, cyber criminals seek new ways to 
target consumers. 

To address consumer demands for security and 
ease of use, tokenization has become the definitive 
weapon against cyber criminals with its ability to 
replace valuable information with meaningless data 
that has no reuse value if it falls into the wrong hands.

To be sure, tokenization represents our next generatio, highly-
connected, mobile world, and is an excellent example of new 
technology created to protect consumers. 

Private label providers, along with payment processors, national 
debit networks, and prepaid providers all have similar challenges as 
they look to enable digital and mobile offerings. While implementing 
tokenization for payments in a mobile environment has been capital 

[2] https://worldpaymentsreport.com/

DIGITAL 
TRANSFORMATION
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intensive and costly to run, Sequent Tokenization 
and Trust-as-a-Service eliminates upfront capital 
expenditures and comes pre-integrated to work 
with all POS brands. Sequent is integrated and 
certified with global schemes such as Visa and 
Mastercard to support co-badged cards where 
they are required. 

With the changes brought on by the 
transformation of paper cash to digital wallets, 
comes opportunity. Sequent and Interac, along 
with their ecosystem of switching partners, 
have developed a ‘Scheme in-a-Box’ that brings 
together all of the technology components that 
a private label provider requires to digitise its 
national network, whilst giving the flexibility for 
its cards to be used internationally. 

Together, we have worked with a number 
of national schemes to empower citizens to 

transact their banking business in a secure 
manner whilst leveraging smartphone 
technology and infrastructure deployed 
within their payment network.

The ‘Scheme-in-a-Box’ connects automated 
teller machines (ATMs) and POS terminals 
within the country to a central payment switch 
that reroutes financial transactions between a 
merchant’s bank and the card issuer bank.

If your organisation requires assistance when 
designing a card scheme that offers traditional 
plastic cards whilst also providing a mobile wallet 
capability, Sequent is here to help.

With the Sequent Platform, using Apple or 
Google for mobile wallets is not required. If 
you require your national debit card in-country 
transactions to be processed in country then 
Mastercard and Visa are not options and the 
Sequent Platform can manage digitisation and 
tokenization locally.

At Sequent we understand the challenges 
and complexities presented when supporting 
merchant clients globally as a private label 
provider. The combination of Interac and the 
Sequent Platform gives private label providers 
the ability to develop national card scheme 
“brands”. Interac, based in Canada, is a valued 
brand conveying trust and inherent value to 
retailers, banks and consumers. Partnering 
with Sequent and Interac enables private label 
issuers, national regulators and operators to 
create brand value, enabling brand logos to 

An important component of the 
Scheme-in-a-Box offering is a 

national debit card.
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be displayed alongside the traditional more 
recognisable schemes.

The ‘Scheme in-a-Box’ solution supports a dual 
card offering via Mastercard, Visa, JCB and other 
international schemes. Unique to Sequent, the 
dual card effectively and seamlessly offers two 
in one. The Platform empowers you to take a 
dual-schemed card and translate it into a single 
digital card within a mobile wallet. When making 
a transaction in country, a card user employs 
the in-country rails, and when abroad uses the 
relevant international scheme’s rails. This is all 
seamless to the user who carries a single card 
within their wallet.

Apple Pay and Google Pay are often seen as the 
international gold standard, so why not consider 
adopting a similar solution nationally, opting for 
the private label route to create a unique brand 
for your organisation’s Scheme-in-a-Box strategy. 
Whilst these are often complex projects with 
many moving parts, partnering with Sequent 
gives you a partner that asks the right questions, 
and simplifies and manages the whole process 
for you. The global rebellion to move away from 
Visa and Mastercard for national card schemes 
and for in-country tokenized alternatives like 
private label offerings is happening and Sequent 
is here for you.

(Image 2:  Locally hosted – in country – national payment scheme solution)
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• Token Issuer for All tokens in one wallet: EMVCo, Transit, 
Access control, HCE, SE

• Independent Token Requestor across all TSP schemes: 
Global (MC, Visa), Regional & National

• Single SDK – One point of Integration for all cards: 
Payment, Transit, Loyalty, and Schemes (MC, Visa, Amex, 
and more)

• Open Platform: software centric, developer, technical & 
business philosophy

• Unparalleled Certifications: PCI DSS Level 1, Visa and 
Mastercard

• Enterprise Deployment options: hosted (PCI DSS Level 1) or 
resident/premise

SEQUENT’S VALUE 
PROPOSITION 

All In One Place:

The method any consumers use for 
their online buying experiences or via 
POS terminals using a mobile device 

always entails a leap of faith. So it 
is not surprising that trust becomes 
the greatest barrier to eCommerce 

adoption around the world. Sequent 
is securing data on the move.



About Sequent
The Sequent Platform brings cards to mobile and makes them useful for consumers. Sequent 
enables banks, transit agencies, access control providers and other issuers to securely digitize 
their credit, debit, transit, loyalty, or ID cards and distribute them to their own applications 
or popular wallet apps. Sequent’s simple APIs empower the app developer community to 
add tokenized cards to all apps on mobile, wearable and other connected devices and enable 
their consumers to make payments, redeem offers, open doors, and ride transit systems. 
For more information, please visit www.sequent.com, like us on LinkedIn and Facebook at 
Sequent Software, and follow us on Twitter @sequentsw.

About Interac
Interac Corp. is a payments and digital information exchange that operates an economical, 
world-class debit payments system with broad-based acceptance, reliability, security and 
efficiency. The organization is one of Canada’s leading and most trusted financial brands 
and is chosen an average of 16 million times daily to pay and exchange money. A leader in 
the prevention and detection of fraud, the organization has one of the lowest rates of fraud 
globally. For more information, visitwww.interac.ca

Sequent Software
4699 Old Ironsides Dr. #470
Santa Clara, CA 95054

info@sequent.com
www.sequent.com


